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— ®» Concept of Sefas solutions

Creation Generation Orchestration

HCS allows users to generate HCS can process and manage HCS allows you to retain existing
secure, personalized communication from any source, technology infrastructure to
communication quickly and optimize production, re-engineer improve omni-channel and JX / CX
easily - from anywhere, in any content and prepare for performance.
format. distribution at any scale.

Modularity ------ Open architecture ------ Cloud ready.
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_ ® Adding value to communication management & customer
experience

* Endtoend management and dispatch of ~ Anchoring in a digital ecosystem with
Digital digital communications. the ability to address multiple channels

ecosystem « Binding with ad-hoc services, such as & services.

ECM, ERP... to create and aggregate the

document lifecycle.

* Response toreceived communications.  Recipients are stakeholdersin the
Recipient « Participationin the business transaction. transaction.

involvement  Preferences & constraints are Conversational communication is enabled.

considered.

« Transaction can be composite(made up =~ The communication path is expanded &

Communications of multiple elements of different types). more complex.
enrichment « Transactionjourney can be complex

(include multiple round trips with

different services or recipients).

SEFAS™ | -

UNE MARQUE DE DOCAPOSTE



—®» Improved features

Including a rules engine. Allows to react to events and determine
Event driven modelingl on all modules which services to be requested.

(using webhooks).
» Dedicated interface for precise monitoring
of the communication route.

Orchestration

. » Dataexchange(dataintegration-ETL). Allows communication with any state-
Universal « Communication stream exchange (digital of-the-art service in terms of web API.
connectivity providers).

e Accessible APls.

* Finer modularity of features Supports increase of workload &
« Distributed storage & processing with |
“ " volume.
Cloud ready provisioning
deployment « Centralized components.

« Standard web packaging / APl / GUI _
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~ ® User case

lllustrated insurance transaction
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A person applies for Car Further information is Process is carried out by

Insurance: required: HCS:

* Theindividual contacts the * Theinsurer requires * The status is always known.
insurer and gives them additional documents to « If a document is missing o
Information needed to provide check validity. invalid, a reminder notice is sent.
a quote. : :

* Submission is made through quotation can be converted into a
a customer portal (EDM contract.
service).
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Automate Car Insurance Renewal

Request for futher
documentation from
customer |

Conductor HCS Creates initial

Customer requests a new insurance policy e R

Preference
Data

|
E Drivers Proof of Home !
Customer returns documentation Licence OWnerSh Ip Addl’eSS I
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DRM System analyses and :
validates documents |
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All documents Invalid document/s

validated

e
>
Conductor triggers HCS Creates Insurance documents and ; r
final document welcome pack with welcome pack generated Documents sent via preferred
creation all relevant details channel ’
D
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9 Understanding the European Accessibility Act (EAA)

European Parliament

Requlatory Compliance: For UK insurance companies operating in the EU, compliance with the
EAA is mandatory. The act sets a clear framework for accessibility standards that these
companies must meet, helping avoid legal and financial repercussions associated with non-
compliance.

. Market Expansion: By adhering to the EAA, insurers can cater to a broader demographic,
including the approximately 80 million people in the EU living with a disability. This alignment
not only opens up new markets but also enhances the company's reputation as an inclusive and
socially responsible entity.

. Innovation and Improvement: The requirements to make services accessible can drive
innovation. Insurance companies might need to develop or adopt new technologies, such as
enhanced web accessibility tools and voice-activated systems, which can improve service
delivery for all customers, not just those with disabilities.

. Competitive Advantage: Companies that proactively embrace the principles of the EAA can
differentiate themselves in the marketplace. By offering products that are accessible to all,
companies not only comply with legal requirements but also appeal to a consumer base that
values inclusivity.
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